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Twenty years ago, Betsy Hitt of 
Peregrine Farms in Graham, NC had 
an idea that continues to bear fruit 
today. She had heard about an Open 
Studio Artist Tour and thought a farm 
tour would be a great fundraiser for 
CFSA. 

After the very first CFSA Fundraising 
Committee meeting, Betsy walked 
across the street to ask Linda Full-
wood if Weaver Street Market (WSM), 
a cooperative grocery store in Carr-
boro, NC, would co-sponsor the farm 
tour. With Linda’s enthusiastic “Yes!”  
WSM was on board as a partner and 
the Piedmont Farm Tour was born.

In 1996, the sustainable farming 
community in the Triangle was a tight 
group of friends who often shared 
pot luck dinners and cared about 
each other’s successes. Betsy turned 
to these friends for help and asked 
them to open their farms to visitors 
on the first tour. 

One of those friends, Cathy Jones of 
Perry-winkle Farm, has served on the 
Piedmont Farm Tour Committee every 
year since then. Cathy said she “felt 
so honored to be included since our 
farm was small and only in its sixth 
season.” 

The tradition of close friendships, 
with established farms welcoming 
and mentoring aspiring farmers, 
continues today and has helped make 
the Piedmont region ground zero for 
the local, organic food revolution and 
the Piedmont Farm Tour  the largest 
tour of its kind in the United States.

Growing the Local Food Revolution

Lessons from the Early Years

Organizers chose the last weekend 
in April to build on a small Earth Day 
Celebration that WSM hosted at the 
time. Mike Perry, Cathy’s husband, 
pointed out that this time of year is a 
good time for guests to come to the 
farm - before weeds germinate and 
the grass needs mowing!

Cathy remembers how nervous they 
were that hundreds of people could 
come to see their farm, but it was 
even more nerve-wracking to con-
sider the alternative:  What if no one 
came? 

Betsy echoed Cathy’s concern, “Imag-
ine calling up your farming friends 
and asking them to take a leap of 
faith, to get their farm ready for 
guests and set aside a whole week-
end with no guarantees.” 

The first year, though, was far more 
successful than they anticipated with 
almost 500 people visiting the 14 
farms on the tour.
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A sign with a shiny red tomato has 
marked farm locations on the tour 
from the very beginning. Volunteers 
painted plywood signs with a stencil 
of the signature red tomato. Betsy 
remembers driving all over the map 
to each farm with signs and supplies, 
practically “throwing” them at each 
farm to get to every farm in one day. 

The best laid plans, as they say, often 
go awry: with the handmade signs 
installed on the roads, “people drove 
into the farms looking for strawber-
ries,” Betsy laughed.

WSM has been an essential partner in 
building the Piedmont Farm Tour into 
a Triangle institution. “We couldn’t ask 
for a better co-sponsor than Weaver 
Street,” said Laura Stewart, CFSA’s Ed-
ucation Director. “They have been so 
generous to us and to the farmers
on the tour, and Linda Fullwood has 
been central to the success of the 
tours these last 20 years.” 

First Piedmont Farm Tour 1996

- continued on page 6 -

CFSA is on a mission to bring local, organic food to your table 
from a farmer who shares your values
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From the Director

Roland McReynolds, Executive Director  

Carolina Farm StewardShip aSSoCiation

CFSA is a membership-based organization of thou-
sands of farmers, consumers, foodies, businesses and 
organizations in North and South Carolina. Our mission 
is to advocate for fair farm and food policies, build the 
systems that organic family farms need to thrive, and 
educate communities about local, organic farming.

ConneCt with CFSa
Mail:             P.O. Box 448, Pittsboro, NC 27312 
Site:              287 East St. Suite 421, Pittsboro
Phone:         919-542-2402
Fax:               919-542-7401
Website:      www.carolinafarmstewards.org
Email:           info@carolinafarmstewards.org
Facebook:    facebook.com/carolinafarmstewards
Twitter:         twitter@carolinafarms
Blog:              carolinafarmstewards.org/blog
Instagram:   instagram.com/carolinafarms

Board oF direCtorS
Jerry DeWitt, President 
Robert Turner Rockwell, Vice President 
Eric McClam, Secretary
Barbara Lawrence, Treasurer
Frachele Scott, Asst. Treasurer
Sara Clow                      Eric McClam            
Joe Mosnier                  Bob Sykes
Samantha Wallace      Kevin Oliver            

StaFF 
Administration
Executive Director, Roland McReynolds
Finance & Admin Director, Cheryl Ripperton Rettie
Operations Director, Jacob Leech

Farm Services and Food Systems
Farm Services Director, Karen McSwain
Farm Services Coordinator, Keith Baldwin
Organic Production Coordinator, Eric Soderholm
Local Produce Safety Coordinator, Trish Tripp
NC Food Systems Coordinator, Ben Filippo
SC Food Systems Coordinator, Stephen Nix
Lomax Farm Coordinator, Aaron Newton

Advocacy
Policy Director, Rochelle Sparko
Community Mobilizer, Jared Cates

Education
Education Director, Laura Reedy Stewart
Education Coordinator, Leah Joyner

Communications & Development
Comms and Development Director, Elizabeth Read
Membership Coordinator, Anna MacDonald Dobbs
Communications Coordinator, Amy Armbruster
Outreach Coordinator, Stephanie Campbell

liStServS
To subscribe to a listserv, email:
anna@carolinafarmstewards.org
high-country@lists.carolinafarmstewards.org 
triad@lists.carolinafarmstewards.org
mountains@lists.carolinafarmstewards.org
cfsasouthcarolina@lists.carolinafarmstewards.org
triangle@lists.carolinafarmstewards.org
cfsa_charlotte_region@lists.carolinafarmstewards.org
coastal@lists.carolinafarmstewards.org
livestock@lists.carolinafarmstewards.org

Sustainable Farms Blaze a 
Transparent Trail 

Long before I joined CFSA or even became a 
regular farmers’ market customer, I went on 
my first Piedmont Farm Tour. My wife and 
I joined another couple for a glorious April 
drive in the Piedmont countryside with only 
a paper map to guide us (before the days of 
smart phones and GPS) and we managed 
to find Maple View Dairy and Cud-Zu Goat 
Farm.  In both cases we got up close and 
personal with operations doing things a 
whole lot different from our experience with 
agriculture.

My wife and I grew up surrounded by 
Midwestern corn and soybean fields, and 
I had visited my great-grandfather’s large 
citrus orchard in California. Our friends were 
locals, familiar with the region’s vanishing 
landscape of tobacco farms and cow-calf 
ranches. So all four of us knew the look 
and feel of ‘commodity’ production, where 
farmers are separated from the ultimate 
consumers of their products by more than 
just miles, but by mutual anonymity. 
 
Maple View and Cud-Zu were not just 
producing raw materials but processing 
consumer products on the farm, which 
they sold through local channels.  They 
were making a tremendous effort to not 
be anonymous and to know their ultimate 
customers. These two farms, along with the 
others on the tour, made a subtle statement 
by opening their gates to the public.  

The opposite of ‘anonymous’ is ‘known’ and 
to make one’s business known involves 
sharing, openness and a willingness to 
be held accountable for delivering on the 
promises you make.  Sustainable farms, if 
they are to be worthy of the term, submit to 
accountability for caring for land, water and 
air, their workers, and their customers by 
undergoing third-party certification of their 
practices, investing in relationships with 
their customers, or both. They make every 
effort to be transparent in their farming and 
business practices.

That’s what it means for a CFSA member 
farm to be on one of our tours—they reveal 
themselves to their current and future 
customers, inviting the community to join 
in the work of defining a new relationship 
between farmers, nature and society.  Their 
transparency gives us a chance not only to 
verify that they are responsible stewards, 
but to be educated about the often messy 

realities of agriculture.  In effect, we are held 
accountable for our expectations too.  

If we have idealistic images of how a farm 
should look, or unrealistic demands for 
what sustainably-grown farm products 
should cost, or impractical beliefs about how 
farmers should balance making a living with 
protecting natural resources, walking a farm 
with those who toil on the land gives us an 
opportunity to hold up a mirror to those 
assumptions.  We can learn something about 
ourselves as well as agriculture.

Every so often there is a push from 
agribusiness to criminalize efforts by 
individuals to hold farms accountable.  
These proposals, such as ‘ag gag’ laws, are 
premised on the idea that farmers and 
consumers should be separated, and that 
corporate middlemen and PR specialists 
are necessary to mediate between the two.  
Farmers tied up in the corporate ag system, 
especially CAFO operators, see these efforts 
as a necessary defense of their farming 
rights, but the reality is that such laws 
only reinforce the trend of treating farmers 
themselves as commodities.  When you 
can’t let the public on your farm because 
being held accountable is too risky, then you 
become interchangeable with other faceless 
farms and are left at the mercy of impersonal 
financial markets.

At CFSA, our farm tours model a different 
approach, one that helps farmers strengthen 
their role as heroes in the community.  That 
is why I’m so proud of the farmers hosting 
the public on our tours.  They show that 
there is another way, a better way, for 
building a sustainable ag future for our 
world.  And we need to thank them for it.
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Association News
Welcome New Board Members

Four new members have recently 
joined the CFSA board: 

Bob Sykes owns Turtle Mist Farm 
in Franklinton, NC, with his wife,      
Ginger. Turtle Mist is a veteran farm 
on the Eastern Triangle Farm Tour. 
They sell their products through an 
on-farm market, and at the Wake 
Forest Farmers’ Market. 

Sara Clow is the General Manager 
of GrowFood Carolina, a food hub 
serving the Lowcountry based out 
of Charleston, SC. Sara has a strong 
background in project manage-
ment, finance, and organic industry. 

Kevin Oliver is the founder of 
Harmony Ridge Farms, a family farm 
in Tobaccoville, NC. He is intensely 
interested in providing the people 
of the Triad, including those less 
affluent, with fresh, local and great 
tasting foods.

Dr. Joseph Mosnier is the Assistant 
Director for Strategy & Commu-
nication at NC State’s Institute for 
Emerging Issues.  A California native 
raised by two Canadians who grew 
up on prairie farms, Joe is a pas-
sionate supporter of sustainable 
agriculture.

Recommend a Board Member

Do you know someone who would 
be a good candidate for the CFSA 
Board of Directors? Would you like 
to know more about serving on the 
Board? 

Contact Elizabeth Read, Commu-
nications & Development Director, 
Elizabeth@carolinafarmstewards.
org. Candidate suggestions will be 
provided to the Board of Directors.

Become a Lifetime Benefactor

Join this group of leaders who are 
highly committed to our vision of 
building a regional food system that 
is good for consumers, good for 
farmers and farmworkers, and good 
for the land. Click on “Support CFSA” 
on our website.

Welcome New Staff

Jacob Leech, Operations Director, 
comes to us from the Piedmont 
Conservation Council, where he has 
served for more than two years as 
Project Manager and led the Coun-
cil in its mission to promote natural 
resource conservation and sustain-
able communities.

Jacob is also a past leader of the 
Florida West Coast Resource Con-
servation and Development Council 
in Tampa FL. While at FWCRCD, he 
managed the creation of an organic 
farm incubator program and the 
implementation of federal sustain-
able ag grants through the Begin-
ning Farmer and Rancher Develop-
ment Program, the Farmers Market 
Promotion Program, and others. 
He has significant experience in 
budgeting, audits, board relations, 
policy development, and successful 
grant writing.

Stephanie Campbell, Outreach 
Coordinator, spent ten years as the 
founder and Executive Director of 
Grace Place, a Naples, FL non-profit 
that worked to break the cycle of 
poverty through literacy programs 
with at-risk children and families. 
She moved to North Carolina to 
start her own sustainable farm with 
her family. The Outreach Coordina-
tor position is the perfect oppor-
tunity to combine her passion for 
sustainable farming and her skills as 
a non-profit leader.

Cabarrus County, NC Supports 
CFSA with $25,000 Benefiting 
Lomax Farm

At their February 2015 meeting, the 
Cabarrus County Commissioners 
voted to award CFSA $25,000 in 
support of the Elma C. Lomax Incu-
bator Farm. 

Operated by Cabarrus County until 
July 2014, Lomax Farm is now under 
CFSA’s management. This funding 
helps offset operating costs of the 
incubator farm, the only certified 
organic incubator farm in the 
Southeast.

CFSA Wins Farm Aid Grant to 
Power Food Safety Fight

CFSA received a gift at the end of 
2014 in the form of an $8,000 grant 
from Farm Aid.  This grant will sup-
port CFSA’s work in 2015 to reform 
the US Food and Drug Administra-
tion’s regulations implementing 
the Food Safety Modernization Act 
(FSMA).  

We are incredibly proud to have 
Farm Aid’s support in this cam-
paign.  Last fall, Farm Aid brought 
its annual concert to Raleigh, NC, 
and the organization understands 
how critical it is to make sure that 
federal ‘food safety’ laws are appro-
priate for sustainable agriculture in 
the Carolinas.

Cobblestone Farmers’ Market
- photo courtesy of Virginia Weiler
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by Karen McSwain 
Farm Services Director

CFSA’s new 2015 Organic Enterprise 
Budgets are now on our website and 
free for you to use. The 2013 budgets 
have been updated based on the 
input of a farmer focus group.  

The budgets are based on one acre 
of production on a ten-acre farm, 
selling to wholesale markets. As far as 
we know, these are the only organic 
enterprise budgets for these crops 
developed for farmers in the South-
east. 

Crop enterprise budgets are a useful 
tool to help you determine whether 
the resource and labor inputs you 
invest in a particular crop are generat-
ing a profit.  

They provide a realistic projection of 
the estimated yield, income, ex-
penses, and profit for a single crop 
per year. They include variable costs 
- costs that are incurred because a 
farmer chooses to grow a specific 
crop - and fixed costs - costs that a 
farmer incurs whether or not a crop is 
grown on that piece of land. 

Variable costs include things like 
purchasing seeds or transplants, com-
post or manure, mulch, fuel, the cost 
of running irrigation, etc. Fixed costs 
include machinery and equipment 
costs, the cost of land, and the cost of 
irrigation equipment. 

Enterprise budgets are different from 
a whole farm budget, which esti-
mates total farm production, income, 
expenses and profit and includes 
things like vehicles, cold storage, 
packing sheds, and barns.  

Our crop enterprise budget tools 
come in two different formats: base-
line budgets that provide an average 
of production costs and interactive 
budgets, which allow you to develop 
budgets specific to your operation. 

“If you can’t pencil a profit, 
you aren’t likely to make one.” 

Good records from your own farm will 
result in more accurate budget pro-
jections.  CFSA has compiled a list of 
free downloadable templates to help 
you capture good records. CFSA has 
also reviewed a number of commer-
cially available recordkeeping soft-
ware programs to help you determine 
which one will work for you. 

Both beginning and seasoned farm-
ers will  find the enterprise budgets 
helpful.  If you are a new grower just 
starting out and have not had a grow-
ing season or two to record, you can 
use the baseline enterprise budgets 
to get a good idea about how much 
time and money you will need, what 
the inputs are, and which crops might 
be most profitable. While you might 
not be growing one acre of tomatoes 
on a ten acre farm, a little bit of divi-
sion is all you need to adjust the costs 
to your operation.

If you are a certified organic farmer, 
you can develop enterprise budgets 
specific to your operation to consider 
increasing production of profitable 
crops or decreasing production of 
less profitable crops. Comparing your 
budgets with our baseline budgets 
will also help to see if your production 
costs are in line with ours. 

If you find your costs are much higher 
than those in the baseline budget, 
this might be a good place to develop 
systems to reduce those costs. You 
may want to track labor closely for a 
season to get a sense of what activ-
ities are taking the most time and if 
there are ways you can reduce the 
time spent doing those activities. For 
example, if you have been thinking 
about buying a transplanter, how 
much labor costs will the investment 
in a transplanter save in the long run?
 
If you are a seasoned farmer con-
sidering transitioning to certified 
organic, you can compare the costs 
and returns for organic production 
with your current operation. The table  
below compares the return above 
total costs from our baseline organic 
budgets with traditional budgets 
developed by Clemson University.

Developing your own crop enterprise 
budgets and comparing yours with 
the CFSA Organic Crop Budgets or 
the Clemson Traditional Crop Bud-
gets will provide the information you 
need to know what crops to grow and 
how to price them in order to stay in 
business. 

Comparison of return above total costs (variable costs + fixed costs – return) for organic 
versus non-organic fruit and vegetable crops. *Organic costs based on CFSA’s Organic      
Enterprise Budgets. **Non-organic costs based on Clemson Cooperative Extension’s 
Traditional Vegetable Budgets.

The Tool Shed

CROP Organic Return 
Above Total Costs*  

Non-Organic Return 
Above Total Costs** 

Broccoli $4,110.00 NA 
Cabbage $9,720.00 $2,040.53 (spring) 
Cucumbers $14,234.00 $1,519.06 
Greens (Turnip, Mustard, Collards) $4,863.00 $3,063.66 
Irish Potatoes $6,832.00 NA 
Leaf Lettuce $2,626.00 NA 
Summer Squash $113.00 $1,369.68 
Sweet Potatoes $7,738.00 $5,732.37 
Tomatoes $21,901.00 $14,652.07 
Watermelon $3,054.00 $2,206.34 

 

- photo courtesy of Daniel Parson
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Walker Miller of  The Happy Berry 
Farm in Six Mile, SC received the 2014 
Farmer of the Year Award. Surprised 
by the award, Miller submitted these 
comments he would have made at 
the Sustainable Agriculture Confer-
ence.

To be a success, to our family’s way 
of thinking, we have to be econom-
ically viable, ecologically sound 
and socially responsible. It takes all 
three - they are equally important. 

The earth is 4.6 billion years old. 
I have a walking stick and it is 46 
inches long, so if the each inch of it 
represents a 1 million years  and we 
start at the bottom of the walking 
stick: photosynthesis occurred 3 
billion years ago or about 30 inches 
from the bottom; multi celled or-
ganisms, 2 billion years or 20 inches 
from the bottom; land plants and 
animals 1 billion years or about 10 
inches from the bottom. The genus 
Homidae, that’s our forefathers, 20 

Walker Miller responds
to 2014 Farmer of the
Year Award

The Farm to School 
Act of 2015
by Rochelle Sparko 
Policy Director

CFSA, together with the forward-
thinking, bipartisan and bicameral 
sponsors and champions of this 

million years ago or about 1/5 of an 
inch from the top and the discovery 
of agriculture 12,000 years ago. 

If I tapped the stick on the floor and 
took my thumb, licked it and wiped 
off the end of the stick, I will have 
wiped the existence of humanity off 
the earth.  

To our way of thinking at Happy 
Berry Farm, if agriculture continues 
“business as usual,” this is what we 
are about to do. Agriculture is the 
problem. We are responsible for 

one-third of the global warming 
gases (GWG), second only to power 
plants. How we do agriculture does 
make a difference! We think of our 
farm as a forest farm, our task is to 
fix or sequester more carbon (and 
minimize the use of other GWG) 
than we use to grow food for our 
community, while being economi-
cally viable.

My family is deeply honored that 
you recognized our efforts.

new measure, call on Congress to 
fully include these proposals in the 
upcoming reauthorization of the 
Child Nutrition Act, which is set to 
expire Sept. 30, 2015.

Farm to school activities provide 
a variety of benefits to students, 
parents, schools, communities, and 
food producers. They include:

•	 Strengthen children’s 
knowledge of agriculture, food, 
nutrition, and the environment; 

•	 Increase children’s consumption 
of fruits and vegetables; 

•	 Increase market opportunities 
for farmers, fishers, ranchers, 
and local food system 
entrepreneurs, and 

•	 Support community and 
economic development.

What Can I Do?

We will need your help soon! Your 
members of Congress will need 
to hear from you about this issue 
in the coming weeks. Sign up 
now to receive our Federal Policy 
Action Alerts. You will receive 
up-to-date information on how 
you can take action to support 
this important legislation. Go 
to: carolinafarmstewards.org/
advocacy/

-  Walker Miller at SAC 2014, photo courtesy of Grace Kanoy
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Tour Taps Into the Region’s Vibrant 
Local Food Scene

In the early years, most of the tour- 
goers were customers of WSM and 
Carrboro Farmers’ Market who 
wanted to see how their food was 
grown. The tour still enables farmers 
to develop relationships with loyal 
customers, but also offers opportu-
nities to engage with potential new 
customers, educate consumers about 
sustainable and organic farming prac-
tices, provide hands-on lessons for 
beginning farmers and home garden-
ers, and introduce children to where 
their food comes from. 

In the past 20 years of the Piedmont 
Farm Tour, both Perry-winkle and 
Peregrine farmers say they have seen 
a significant, positive change in the 
public’s attitude, understanding and 
support of the sustainable farming 
movement. 

They see an encouraging conver-
gence of interest from those who 
care about the environment, foodies 
interested in the freshest and tastiest 
foods, parents who care about their 
children’s health, and people who 
want to build a strong,  local econo-
my. 

Farm tours highlight the resources 
available in our region and show our 
community how sustainable agri-
cuture is good for consumers, good 
for farmers and farmworkers, and 
good for the land.  

Opening the farm gate and inviting 
people in is one of the best ways 
for farmers and consumers to get to 
know each other and work together. 

CFSA thanks Weaver Street Market 
and Peregrine and Perry-winkle 
Farms (see right) for their continuing 
leadership in sustainable farming 
and the Piedmont Farm Tour. 

Piedmont Farm Tour 
April 25-26, 2015

For a list of all 40 farms on the tour 
and  to purchase tickets, visit: 
carolinafarmstewards.org/farmtours  

  

20th Anniversary Piedmont Farm Tour (continued from cover)

peregrine Farm
Betsy and alex hitt
Graham, nC

Established in 1981 on 26 acres, with about 
four acres in production.  The Hitts are 
committed to farming practices that 
protect natural resources, and they have 
tirelessly shared their tried-and-tested 
experience with other farmers. 

Above all, their fertility plan emphasizes 
detailed rotations and the use of green 
manure crops to keep nutrients in the soil. 
Alex is in charge of the vegetable produc-
tion and is a pepper and heirloom tomato 
expert. Betsy is a pioneer in cut flowers. 
Their emphasis on soil health, long-term 
production cycles, market knowledge, and 
systems planning has created an economi-
cally successful and sustainable farm. 

perry-winkle Farm
Cathy Jones and mike perry
Chapel hill, nC

Established in 1991 on 33 acres, with over 
six acres in field production and pastures. 
At Perry-winkle Farm, diversity is both a 
valuable tool and a management chal-
lenge.  

Quarter-acre and half-acre blocks are 
planted with different crops and are rotat-
ed following a five year rotational plan; 
flowers alternate with vegetables, herbs 
and cover crops. 

Such intense diversity enhances the effec-
tiveness of beneficial insects and keeps a 
check on diseases. Cathy and Mike inte-
grated pastured poultry onto their farm in 
2002. The laying hens help control insect 
pests and weeds and provide valuable 
nutrients for crops. 

- Photo courtesty of
Debbie Roos, , NC Cooperative Extension

Cathy and Mike sell broilers and eggs from 
free-range chickens, over 150 different                
varieties of seasonal vegetables and cut flow-
ers at the Carrboro and Fearrington Farmers’ 
Markets. 

Betsy and Alex sell 150 varieties of 36 
vegetables and an equal variety of flowers  at 
the Carrboro Farmers’ Market, Weaver Street 
Market, and to many local restaurants.

- Photo  courtesy of
Carolina Farm Stewardship Association

Upstate 
Farm Tour

South Carolina
June 6-7, 2015

Eastern Triangle 
Farm Tour

North Carolina
September 19-20, 2015

SAVE THE DATE 
for additional upcoming farm tours!
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Thank you to our 
2015 OCLC Sponsors!

CONFERENCE
PARTNER 
  Santa Fe Natural 
  Tobacco Co.

CONFERENCE 
KEYNOTE SPONSOR
  Braswell Foods

CONFERENCE 
SHEPHERDS
  inocucor technologies
 
CONFERENCE 
SUSTAINERS
  CCOF Certified Organic
  Organic Valley
  Valent

CONFERENCE 
SUPPORTER
  ephiphany craft malt

Submit SAC 
Workshop Proposals by June 15

CFSA seeks talented farmers, educa-
tors, activists, chefs, and sustainable 
agriculture experts to submit work-
shop proposals to present at the Sus-
tainable Agriculture Conference to be 
held November 6-8, in Durham, NC. 

Submissions will be considered on a 
rolling basis and cannot be consid-
ered for the 2015 conference after 
June 15, 2015. 

All questions about the proposal sub-
mission process can be emailed to:
LauraS@carolinafarmstewards.org. 

Marketing Consulting

Free market consultations are avail-
able for a limited number of NC 
and SC producers. Services include:  
assistance accessing social media, 
developing branding material, or 
developing a business plan. 

Applications are available on our web-
site. For more information, contact:

North Carolina:  Ben Filippo
ben@carolinafarmstewards.org

South Carolina:  Stephen Nix
stephen@carolinafarmstewards.org

Get to Know a Farm and Farmer - 
Volunteer at a CFSA Farm Tour!

Would you like to spend a whole af-
ternoon on one of our farms while 
also helping support the CFSA farm 
tours? 

Over 100 volunteers are needed 
each tour weekend.  Volunteer one 
day and get free ticket to the tour 
the second day. For more informa-
tion, contact Leah Joyner at
Leah@carolinafarmstewards.org.

- Photo courtesy of  Richland SWCD

South Carolina Organic Certification Workshop, February 26, 2015
Sarah Morrison, an inspector with Clemson University’s Organic Certification Program, 
walked participants through a mock organic inspection at City Roots, Columbia, SC.

SAVE THE DATE

The Food and Farm Event
of the Year!

November 6-8, 2015
Durham, NC

Association News
(continued from page 3)
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Don’t let your CFSA Membership Expire!
Please renew by the date listed below by 
going to  http://bit.ly/cfsarenewals
or calling (919) 542-2402.  

Thanks for supporting local, organic farms!

Non-Profit
U.S. Postage

PAID
Pittsboro, NC 27312

Permit #53


