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Access, Barriers and Opportunities:  What do we really 
mean? 

 Access refers to the right to obtain positive and healthy 
services, products, amenities, information, and institutions 

  Barriers are the conditions that prevent people from having 
access to those services 

  Opportunities refers to the fact that when you make access 
easier, people have more chances, or opportunities, to use 
community programs and/or services. However, it is still up 
to them to take advantage of the increased opportunities 



What constitutes access? 

• Availability to services, amenities and products 
o  Places to shop or sell  
o  Preparation and storage of food 
o  Distribution of food 

  Physical access to a service or amenity 
o Proximity 
o Accessible to people with disabilities 
o Accessible to people who lack transportation 
o Accessible to people who may have a language barrier 

   Access to information 
   Effectiveness 

o If a service exists, but does not accomplish its purpose, then those who need it still 
don’t have access to a service that can actually help them 



What are the barriers? 

 Distribution Barriers 
  Retail barriers 
 Choices that society makes to prioritize the needs of certain groups 

over others 
 Consumer barriers 
  Institutional barriers 

o Location, poor communication, and lack of cultural sensitivity 

• Society barriers 
o Lack of education 

o Lack of adequate employment 

o Stereotyping and prejudice 



Our Sample 

Race/ethnicity 

White 41.3% (12) 

Black 27.6% (8) 

Asian 13.8% (4) 

Latino 10.3% (3) 

Other 6.9% (2) 

Gender 

Men 58.1% (18) 

Women 41.9% (13) 

Note: Interviewed two male-female pairs. 

Marketing Outlet 

Direct 27.5% (8) 

Wholesale 24.1% (7) 

Direct and Wholesale 41.4% (12) 

Only Donations 6.9% (2) 

Direct 27.5% (8) 



Our Findings 

• Motivations 

• Barriers 

• Strategies 



Motivations: Health and Education 
“We were looking for a change and we were looking for a way to make 
a difference in the community, providing healthier food for the 
community, and to address the local need, the local request for local 
produce.”  



Barriers: Affordability vs. Costs 

“We look at it, we try to be fair, we’ve had a 
number of people say that our prices are too 
low at [the local] Farmers’ Market, that we 
could get a higher price. …You know, what 
would be a fair price that supports us in our 
efforts. But also encourages people to come 
to the market and look to the market as a 
source for really strong, healthy food, fresh 
food, but that’s still within the range of 
affordability.”      
 

 



Many of the same strategies that farmers employ to 
survive are ones that exclude low-income consumers. 



“But the extension bulletins that come out from over there say this is 
the time of year where everything is, you know, abundant, you can 
get bargains. And so then we have people come into the market 
and they’re wanting cheap, they want it real cheap. And it’s like I’m 
sorry, we don’t produce on that kind of level…that wasn’t our niche, 
you know, the niche that allowed us to keep doing what we’re 
doing is a little bit higher of a price.”  



Difficulty of balancing the high costs of farming on a 
small-scale level with the desire to offer affordable 
prices.  

“Your body falls apart and you never get paid 
fairly for the wage…. You’re always going to be at 
the whim of really cheap food from other places 
of the world where really poorly paid workers are 
growing it.” 



Barriers for Farmers 

• Market Saturation 

• Access to Credit 

• Debt 

• Crop Insurance 

“With market proliferation over the last 
ten years, all of a sudden we’ve got [all 
of these markets]. All we’re doing is 
cannibalizing the same customer 
base.” 



Barriers for Consumers 

“I think a big barrier is the 
access to the market. Most 
folks, you’re not going to walk 
there, and if you don’t have a 
car that’s a big barrier. It’s 
Saturday morning from 8 to 
Noon, not everyone has the 
weekends off. It’s like the same 
problems with poverty 
everywhere, that it’s access.” 



Strategies 

• Connect with organizations that have close 
relationships with underserved communities 

• You-Pick operations or farm stands 

• Sell seconds 

• Subsidize lower prices for low-income consumers 
with higher prices for more affluent consumers 

• Different markets- ex Flea Markets 

 



Conclusions 

 



-SNAP/EBT 
-WIC 

-Farmers’ Market 
Nutrition Program 

1. Bridging the gap between small-scale producers 
and low-income consumers requires a subsidy. 

Producers Consumers 

Grant-
funding 



2. Access to food is an issue that extends 
beyond the food system. 
• Consider forming partnerships and coalitions with those working on 

issues that affect people’s ability to afford and access healthy, local 
food, including: 
• Affordable housing 

• Affordable health care 

• Public transportation 

• Living wage 



3. Other tactics to improve access and expand 
opportunities for under-resource consumers 
• Obtain a clear grasp on the target audience and issues faced by   

• Utilize the local resources/infrastructure that available : 
◦ Find what food pantries are doing to meet the needs of food insure families 

◦ Partner with faith communities, institutions and community-based organizations 

◦ Making local food access more mobile 

•Using outreach to increase access 
◦ Increase awareness 

◦ Connect with ongoing program efforts (via EFNEP) 

◦ Expand educational workshops and sessions to low-income communities (via cooperative Extension offices)   

◦ Increase willingness 

◦ Establish community based action groups – to begin working strategically on these groups 

◦ Reduce barriers 

◦ Taking proactive steps to change the local conditions – build local capacity 



4. Build Local Capacity of Residents Most 
Impacted by the Issue  

• Start a Community Circle Program 
• Engage the whole community (from all walks of life) for public 

dialogue around core issues that impact the community 

• Combine ideas and resource create and implement solutions  

• Typical Progression of the Sessions 
• Getting to know one another:  What is my connection to the issue? 

• What is nature of the problem? (May include supplemental data) 

• What are some approaches to change? (May include visioning or asset-
mapping) 

• Moving from dialogue to action: What can we do? 

 



Questions? 

Dara Bloom dara_bloom@ncsu.edu 
 
Michelle Eley mleley@ncat.edu 
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